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Abstract

The manuscript  studies newspaper market in India and make thorough analysis of print media

advertisement scenario in India.  Particularly, it has tried to find customer satisfaction towards

English newspaper. After the survey, the results indicates that  Times of India is the most liked

and read ‘English’ newspaper among youth in India.
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Introduction

The newspaper circulation and growth rate seems to be increasing in India although in other

developed  countries  it  is  in  the  declining  trend  due  to  the  digitalization.  Net  worth  of  the

newspaper industry is  about 155 billion U.S. dollars for the entire globe. There is a significant

surge of the printed newspapers as the advertisement and their circulation have increased. This

development  is seen primarily in more vernacular consumption than for the English language

with publishers focusing specially on local needs. The cultural significance of taking the written

word more seriously, availability of the newspaper every day in the morning gives the Indian

market to grow.

Catalyst  of the growing news industry is  the increasing literacy and optimistic  Digital  India

initiative within the country. While the young population embraces news on their screens, the

shortcomings  of  dramatized  news coverage  and an inadequate  internet  infrastructure will  not

compete  with  print  news anytime soon.  With  publishers  keeping subscription  costs  low and

providing news with clarity and credibility, the Indian print market sees growth in the years to

come, providing steady employment to everyone in the business, including the paper wallahs.

https://www.statista.com/statistics/719033/limitations-among-non-english-digital-news-users-india/
https://www.statista.com/statistics/719021/digital-news-adoption-among-non-english-internet-users-by-language-india/
https://www.statista.com/statistics/627074/print-circulation-revenue-india/
https://www.statista.com/statistics/456482/worldwide-daily-print-newspaper-circulation/
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Newspaper Business Model in India

The business model gives the overall idea and explanation of the operations of the business. In

the newspaper industry there are certain models which are followed to exist in the market. 

Advertisement Revenue Based Model 

Initially  the  newspaper  industry  focussed  on  audience  depending  on  their  location,  socio

economic status and literacy. Newspaper companies depended on the sales of the newspaper to

earn revenues. Model of the newspaper revenue has changed due to urbanization and industrial

growth. More sections have been added in the newspaper like entertainment,  sports, comics,

jobs. Advertisers were giving information about their products to the readers. As the sales of the

products  increased  the  advertisers  they  would  again  allocate  funds  to  the  newspaper  for

advertising. Newspaper industries are now focussing on the information technology as there is a

wave of  internet  which is  compelling  the newspaper  organization  to  go by both  online  and

offline media to give information to newspaper readers. 

Free Newspaper as Business Model

Free newspaper is efficient in cost structure, focuses on the young audience. It gives advantage

to the firms as it creates entry barriers to the competitors. This concept is less prevalent in India. 

Review of Literature

Practical Journalism includes various tasks gathering information, putting them in a proper order,

arresting various incidents in camera,  preparing a news story, analysing and synthesizing the

facts.  The indomitable courage, power of endurance, unshakable confidence and clinical outlook

are some other traits of a journalist (Syed, 2006). Fifty years back the feeling and thinking that

the electronic communications were killing print. That judgment has proved wrong or at least

premature particularly as the apparent decline coincided with a drop in newspaper circulation.

The analysts explained the statistics as to raise doubts that the decline was real; experts disagreed

about whether or not a problem in fact existed and historians pointed out that concern about

declining literacy had surfaced before and seemed cyclical in nature (Singh, 2011). Writing is a

serious job and demands enough precaution. While writing, selection of words and the way to
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synthesize them in a sentence is of great import. Writing for newspapers as a correspondent, as a

book reviewer, as a feature writer, and as an editor, etc. are some of them (Usmani, 2007) . New

technologies  were accelerating  a shift  of power away from traditional  voices  of authority  in

journalism and politics. New media designers predicted that the day-to-day mass audience would

splinter  further  into  niches,  people  would  want  to  create  their  own  customized  flows  of

information. The new technologies offered journalists not only the potential perils of competition

and  scrutiny  but  also  the  potential  benefits  of  an  expanded  role  connecting  citizens  to

information and to each other (Verma, 2003).

Objectives

1. To study about newspaper market in India

2. To analyse print media advertisement scenario.

3. To study customer satisfaction towards English newspaper.

Results

Newspaper Market in India

The top 10 newspapers brands in India by readership as per the Media Research Users Council

(MRUC) in the Indian Readership Survey (IRS) in 2014 are mentioned below: 

Dainik Jagran (Hindi)                                                                                

Founded by freedom fighter Puran Chandra Gupta during the 'Quit India Movement' in 1942,

Hindi daily Dainik Jagran belongs to Jagran Prakash Limited and is distributed in 11 states of

India.  The head office of Dainik Jagran is  situated in Kanpur,  Uttar  Pradesh.  It  is  the most

popular and most read newspaper in India that contains all the latest news and updates across all

domains. The Average Issue Readership (AIR) of Dainik Jagran is 1.66 crore. 

Hindustan (Hindi)

The second most popular newspaper brand in India is Hindustan, a Hindi daily. It was started in

1936  by  Hindustan  Media  Ventures  Limited.  It  operates  mainly  in  the  Delhi  NCR region,

Chandigarh,  Bihar,  Uttar  Pradesh,  Uttarakhand and Jharkhand. The state  of Uttar Pradesh is

where Hindustan constitutes almost one-third of the readership and the state is also home to its

all five printing facilities. The AIR of Hindustan is over 1.47 crore. 
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Dainik Bhaskar (Hindi)

A Hindi  newspaper  Dainik  Bhaskar  is  one  of  the  top  most  popular  and  most  widely  read

newspapers in India. It was founded in 1958 and is owned by the Dainik Bhaskar Group. It

enjoys readership in 11 Indian states. It is one of the rapidly growing newspaper dailies in India

and has won a number of awards over the years. The AIR of Dainik Bhaskar is over 1.38 crore. 

Malayala Manorama (Malayalam)

The most popular and most widely read newspaper daily of the southern part of India is Malayala

Manorama, a Malyalam newspaper. It was started in 1980 by Malayala Manorama Company

Limited  of  Kerala.  As  many  as  15  printing  units  across  the  country  belong  to  Malyalam

Manorma. The AIR of Malayala Manorama is over 88 lakh. 

Daily Thanthi (Tamil)

The second most popular newspaper of South India and the fifth most widely read newspaper of

the country is Daily Thanthi, a Tamil language newspaper. S. P. Adithanar started this leading

Tamil daily way back in 1942. Two supplements of Daily Thanthi are published every Sunday;

namely, Kudumba Malar and Gnayiru Malar. The AIR of Daily Thanthi is over 82 lakh. 

Rajasthan Patrika (Hindi)

Karpoor Chandra  Kulish started  Rajasthan Patrika  in  1956,  which  is  today one of  the  most

popular Hindi newspapers in India. It is owned by Rajasthan Patrika Pvt. Ltd. It readership has

spread over more than 30 cities of eight Indian states but is most widely read in Rajasthan and

Madhya Pradesh. The AIR of Rajasthan Patrika is over 79 lakh. 

Amar Ujala (Hindi)                                          

Another Hindi daily, Amar Ujala breaks into the list of top newspaper brands in India. It was

founded a year after the independence of the country in 1948. Amar Ujala is owned by the Amar

Ujala Publications Ltd. Based in Noida, Uttar Pradesh, it features news and updates from all

domains including politics, business, sports and entertainment. The AIR of The Times of India is

over 78 lakh. 
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The Times of India (English)

The Times of India is the largest selling English daily newspaper in India. It is a product of

Bennett, Coleman and Company Limited, the flagship wing of India's largest media enterprise –

The Times Group. The publication of The Times of India was started 177 years back in 1838. It

is one of the oldest and the most popular newspaper brands in India. Times Ascent, a supplement

of the paper published every Wednesday, is the most widely read career-oriented paper. The AIR

of The Times of India is over 75 lakh. 

Mathrubhumi (Malayalam)

Started in 1923, Mathrubhumi is one of the leading newspapers in India published in Malyalam

language.  Mathrubhumi  Printing  and  Publishing  Company  Limited  is  the  owner  of  the

Mathrubhumi  newspaper  headquartered  in  Kerala.  Ten  printing  facilities  across  India  print

Mathrubhumi. The paper offers mobile app for Android, iOS and Windows software operators.

The AIR of Mathrubhumi is over 60 lakh.

Lokmat (Marathi)

The top Marathi language daily, Lokmat is also one of the top 10 newspaper brands in India. It is

owned by Lokmat Media Private Limited based in Nagpur, Maharashtra. It publishes 11 editions

in the state of its operations. The AIR of Lokmat is over 58 lakh.

Print Media Scenario

Due to the advent of the digital newspapers and internet reports the newspaper industry sees no

threat to its survival in the foreseeable future. India has the second largest print market in the

world. Due to print media penetration the Indian newspaper industry stands strong. Newspapers

are printed in Hindi and vernacular languages the Indian print media industry is characterized by

a high level of fragmentation and regional diversity. In urban areas the English newspapers are

being read and in the urban areas newspapers with vernacular languages are preferred. 92 percent

of the Indian print market comprises of newspapers and magazines which demand a share of the

balance 8 percent. Newspapers are dependent on the advertisement revenues to balance the low

cover price. 
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In the year 2015, 10 sectors contributed to the total print revenues with Education, Services,

Banking/ Finance, Auto and Retail.

Consumer Behavior Towards Newspapers

53.1% of the people  prefer  reading TOI. The people in  this  survey were majority  of  young

people it seems like they like to read Times of India this shows us that young people are more

inclined towards reading English news.

Competitor analysis  all  English language newspaper 39% of the respondents chose Times of

India as their  English newspaper. Times of India are the most popular English newspaper in

India.
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68.8% People prefer quality content. Quality content refers to a good balanced mix of everything

be it politics entertainment sports or international news, recently it has been observed that more

focus has been on entertainment and political news and no focus is on science and development.

75% of the respondents use internet to consume news. With growing technology people are more

oriented towards reading news in their phones rather than newspaper the number one reason is

that it comes for free.
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62.5% people read newspaper less than 20 minutes per day. News should be provided in short

crisp formats due to hectic life people don’t have enough time to go through all the paper.

51.6% people responded with yes time is a barrier while reading newspaper. Time is a barrier

while reading news, people are busy and sometimes it difficult to spare time that’s why there is a

need for short crisp news.
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59.4% responded agreed that price is a barrier while purchasing newspaper. Increasing newspaper

rates will only lead to its decline because people can now read news for free on their phones.

Conclusion

After the survey it was obtained that Times of India is the most liked and read ‘English’ newspaper

among youth. The Indian Readership Survey (IRS) 2017 has confirmed that The Times of India is the

country’s  favourite  English  language  publication  by  a  whopping  margin.  In  fact,  with  a  total

readership of over 1.3 crore, TOI is not only far ahead of the competition, it also has more readers

than the No. 2, Hindustan Times (68.47 lakh) and No. 3, The Hindu (53 lakh) put together. The

fourth and fifth-largest English newspapers are also both sister publications of TOI. While Economic

Times has a total readership of 31.03 lakh, the figure for Mumbai Mirror is 18.13 lakh. The Times

Group thus has three of the five most read English dailies in India in its stable.
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