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ABSTRACT 
 

 
 

Tourism and hospitality Industry is one of the most vibrant industry for any country. In India it is 

a key growth driver and a significant source of foreign exchange earnings after Gems, Jewellery 

and Readymade garments which accounts a major share of country’s GDP. Indian tourism in 

today’s scenario is not viewed only from entertainment point of view rather its lucrative linkage 

with transport, hotel industry and foreign currency highlights it for its immense business 

opportunities. The current earnings of Indian Tourism are limited to the destinations which are 

already explored. But still there are many places that are unknown to both domestic and overseas 

tourists, which are totally untouched and undiscovered. These unutilized destinations have the 

potential  to  become  popular  travel  destinations  that  can  attract  the  tourists  from  India  and 

Foreign countries and generate large revenues to add in Country’s GDP. The present study 

proposes to promote unexplored tourist destinations of India through the measures of Make in India 

to establish it as a new Incredible India. 
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Introduction 
 

 

Tourism is basically a commercial association which handles operations of holidays and visits to 

places of interest. Tourism’s core activity is considered to be travelling and this travel may be for 

various purposes i.e. recreation, medical, leisure, entertainment, family or business meetings.
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Tourism can be both- domestic and international and people performing the activities of tourism 

are called tourists. The World Tourism Organization defines tourists as people "travelling to and 

staying in places outside their usual environment for not more than one consecutive year for leisure, 

business and other purposes". 

History of tourism 
 

The activity of tourism began with Sumerians, who inhabited Mesopotamia, near the Persian 

Gulf, by about 4000 B.C.  By 2000 B.C., Middle East people travelled long journeys to trade for 

exotic goods, catered to in caravanserai providing food and shelter. The Egyptians created a 

political entity by around 3200 B.C., headed by a pharaoh, their term for a king. The famed 

pyramids were built as tombs for the pharaohs as early as 2700 B.C. and became tourist attractions 

that people travelled great distances to view. Thus, ancient Egyptians might have been responsible 

for beginning the activity we now call tourism. 

The history of tourism in India can be traced back from our Vedas. It is as old as our country is. 

Indian history dates back to 3000 BC. Excavations in Punjab and Gujarat reveal that the Indus 

Valley civilization was a highly developed urban civilization. In fact the two cities of Harappa 

and Mohenjodaro, situated on two sides of the river Ravi, are known to have been built on a similar 

plan. But that only meant a new wave of urbanization was taking place along the Ganges around 

1500 BC. This has been recorded in the Rig Veda - the earliest known literary source composed 

in this period that sheds light on India s past. 

 

In the succeeding years India has been governed by various communities who basically came 

here for business or visiting purposes and established themselves in India as emperors.   These 

moments include the mughal rule, sikh rule and british rule.    After all these rules India got 

independent in the year 1957 the Department of Tourism was established under the second Five 

year plan. In the year 1966 India Tourism Department Corporation (ITDC) was established for 

the development of modern superstructure like The Ashoka Hotes to attract maximum foreign 

tourists in order to raise the foreign currency for the country and also goodwill around the world. 

Since then there has been a sharp increase in the number of tourists at national and international 

level.

http://en.wikipedia.org/wiki/World_Tourism_Organization
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Sr. No Year Number of Foreign Tourists Govt. Tourism outlays 

1 1950 16829 1st Five year Plan, Amount Unknown 

2 1960 123095 2nd Five year Plan, 3.36 crores 

3 1970 280821 3rd Five year Plan, 4.001 crores 

4 1980 1253694 4th Five year Plan, 25.00 crores 

5 1990 1707158 5th Five year Plan, 23.62 crores 

6 2000 2649378 6th Five year Plan, 72.00 crores 

7 2005 474000000 7th Five year Plan, 138.68 crores 

8 2010 758000000 8th Five year Plan, 272.0 crores 

9 2014 3543751(From  Jan.  2014  to  June 
 

2014 only) 

9th Five year Plan, 486.0 crores 

Source:http://www.tiki-toki.com/timeline/entry/194668/History-of-tourism-in- 
 

India/#vars!date=1375-01-10_02:24:00! 
 

 
 
 

Present Scenario of Indian Tourism 
 

Today tourism is the largest service industry in  India, with a contribution of 6.23% to the 

national GDP and providing 8.78% of the total employment. India witnesses more than 5 million 

annual foreign tourist arrivals and 562 million domestic tourism visits. The Ministry of Tourism 

is  the  nodal  agency  for  the  development  and  promotion  of  tourism  in India and  maintains 

the campaigns “Incredible India” and “Athitidevo Bhava” 

India has 28 World Heritage Sites and 25 bio-geographic zones. The country's big coastline is 

dotted with a number of attractive beaches. India ranked 13th among 184 countries in terms of 

travel and tourism's total contribution to gross domestic product (GDP) in 2013. The sector's direct 

contribution to GDP is expected to grow at 6.4 per cent per annum during 2014-2024 vis- à-vis 

the world average of 4.2 per cent. 

 

Moreover, India has been ranked the "best country brand for value-for-money" in the Country 

Brand Index (CBI) survey conducted by Future Brand, a leading global brand consultancy. India 

also claimed the second place in CBI's "best country brand for history" as well as appears among 

the top 5 in the best country brand for authenticity and art & culture and the fourth best new

http://www.tiki-toki.com/timeline/entry/194668/History-of-tourism-in-
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country for business. Tourism in India is a key growth driver and the third largest source of foreign 

exchange earnings after gems, jewellery and textiles. 

 

The tourism sector in India is flourishing due to an increase in foreign tourist arrivals (FTA) and 

a larger number of Indians travelling to domestic destinations. According to statistics available 

with the World Travel and Tourism Council (WTTC), revenues gained from domestic tourism rose 

by  5.1  per  cent  in  2013  and  is  expected  to  increase  in  upcoming  years.  The  Indian 

hospitality sector has been growing at a cumulative annual growth rate of 14 per cent every year 

adding significant amount of foreign exchange to the economy. 

 

The role of the Indian government, which has provided policy and infrastructural support, has 

been instrumental in the growth and development of the industry. The tourism policy of the 

government aims at speedy implementation of tourism projects, development of integrated tourism 

circuits, special capacity building in the hospitality sector and new marketing strategies. 

 

Market 

size 
 

The total market size of the tourism and hospitality industry in India stood at US$ 117.7 billion 

in 2011 and is anticipated to touch US$ 418.9 billion by 2022. FTAs during the period January- 

June 2014 stood at 3.54 million as compared to FTAs of 3.36 million during the corresponding 

period of 2013, registering a growth of 4.5 per cent. FTAs during June 2014 were 492,000 as 

compared to 451,000 during June 2013, with a growth of 11.5 per cent. 

 

Foreign exchange earnings (FEE) during January-June 2014 stood at Rs 56,760 crore (US$ 9.44 

billion)as compared to FEEs of Rs 51,587 crore (US$ 8.58 billion) during the same period last 

year, registering a growth of 17.9 per cent. FEEs during June 2014 were Rs 8,458 crore (US$ 

1.41billion). 
 

The number of tourists availing the tourist Visa on Arrival (VOA) scheme during January-June 
 

2014 has recorded a growth of 28.1 percent. During the period, a total number of 11,953 VOAs 

have been issued as compared to 9,328 VOAs during the corresponding period of 2013. 

 

Tourist Attractions in India: India is a country known for its lavish treatment to all visitors, 

no matter where they come from and for whatever type of tourism- medical, eco, adventure 

or heritage they come. India is a country blessed with many natural attractions either we talk



Periyar Journal of Research in Business and Development Studies, 1(1), January-June 2016 

84 

 

 

about the mesmerizing beauty of Valley of Kashmir or breathtaking waves of clean water at 

Andeman Nikobar. If we talk about adventurous tourism one immediately thinks of river 

rafting or Para gliding at Manali. Adventure sports like river rafting, rock climbing, 

mountaineering,  tracking,  skiing,  snow  climbing,  scuba  diving  and   angling  can  be 

undertaken in the country and the country offers multiple locations to choose from. The trans 

Himalayan region, the Garhwal and Kumaon mountains, the Western Ghats, deserts of 

Rajasthan, Andaman and Lakshadweep islands are some of the most popular destination for 

adventure tourism. India has a rich cultural history and reflection of its glorious past is still 

visible in its numerous forts, monuments, palaces, places of worship etc. Heritage tourism itself 

can be further classified as colonial heritage, urban renewal, religious tourism, industrial 

heritage and ethnicity. To explore India’s vast and differentiated religious ground the famous 

places people visit include The Golden Temple, Amritsar, Shree Tirupati Balaji Temple, 

Chittoor, Andhra Pardesh or Sri Sai Baba Mandir at Shirdi, Maharashtra. 

For the medical tourism India is well known for its Ayurvedic treatments at the first place in 

one’s mind is Haridwar. India has been able to leverage on certain advantages, it has over other 

countries like highly skilled doctors, cost effective treatment, improved quality of private 

healthcare etc. Some of the common treatments for which overseas patients to come to  India 

are  heart  surgery,  knee  transplant,  cosmetic  surgery  and  dental  care.  India's traditional 

rejuvenation therapy like yoga and ayurvedic therapy are also becoming popular day by day. 

Unexplored destinations in India 

India is blessed with numerous breathtaking naturally beautiful places. Many places among these 
 

have been visited and appreciated by both domestic and overseas tourists. There are many more 

places that have the ability to make one overwhelmed with their beauty. These places include 

Lonar Sarovar, Maharashtra: The Lonar Lake is a saline soda lake located at Lonar in Buldana 

district, Maharashtranwhich was created by a meteor impact. Hoggenakal Falls: This waterfall in 

South India on the river Kaveri is sometimes also referred to as the "Niagara Falls" of India. Drang 

Drung Glacier, Near Kargil. It takes about 2 days to get here from the Srinagar airport. Havelock 

Island, with an area of 113.93 km², is the largest of the islands that comprise Ritchie's Archipelago, 

a   chain   of   islands   to   the   east   of   Great   Andaman   in   the   Andaman Islands. Majuli, 

Assam: Water Water everywhere. Famous as the “World’s largest fresh water

http://www.holidify.com/majuli
http://www.holidify.com/assam
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island” this idyllic river island on the River Brahmaputra is located 20 kilometers away from 

the city of Jorhat. Referred to as the cultural  capital  of Assam, Majuli is a beautiful place 

resplendent with several festivals throughout the year. A must visit offbeat place to travel. 

 
 
 

 
Make in India 

 

Make in India is an initiative by Prime Minister of India, Mr. Narendra Modi, with an objective 

to boost India’s manufacturing sector and establish India as a reliable business hub for entire world. 

According to this, India should not be taken just as a market but also an opportunity as India is the 

country which offers the unique combination of democracy, demography & demand. Basically the 

project believes in optimum utilization of India’s own resources in its growth stride. 

Various sectors to be focused by the Government are automobiles, automobile components, 

aviation, biotechnology, chemicals, construction, defense manufacturing, electrical machinery, 

electronic systems, food processing, Leather, media and entertainment, mining, oil & gas, 

pharmaceutical,  ports,  railways,  renewable  energy,  roads  and  highways,  space,  textile  & 

garments, thermal power, Tourism & hospitality and wellness through Make in India. 

 

The core area for Make in India is not just emphasizing on good governance but it also focuses 

on effective governance for creating an environment targeted towards consistent growth and 

sustainable development. 

 

Scope of Tourism and hospitality in MII 
 

 

Indian tourism has always contributed in growth, employability and community development in 

the country.   With the upcoming projects of MII the future of tourism is even getting brighter. 

Indian tourism industry has already established it as a most promising service industry and has 

proved to be the biggest foreign currency fetcher. Although the revenue being generated by the 

industry at national at international level is limited through the well known and over explored 

tourists destinations. Still there are many places which are totally untouched and unexplored. 

Promotion of these less explored tourist spots will definitely prove as a profitable affair for India. 

When  the  term  tourism  comes  to  the  picture,  many  other  sectors  like  airlines,  hotels,

http://www.holidify.com/jorhat
http://www.holidify.com/assam
http://www.holidify.com/assam
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transportation, travel agencies etc. get associated with it. So ultimately development of tourism 

sector will automatically result in the development of all the above stated sectors as well. 

 

If we discuss about these sectors individually then airlines is closely associated with tourism 

industry, as now a days cheap airfares attract both overseas as well as domestic travelers to explore 

new places to enjoy their vacations. As far as the employability factor is concerned in this 

sector, one can opt between being the ground staff or in flight staff. Apart from working as 

Airhostess/Stewards  one can look into the option of Traffic Assistance, Reservation and Counter 

Staff, etc. In this way the progress of tourism industry will also contribute in the aviation sector 

projects of MII to a greater extent. 

 

The hotel industry being a service sector always focus on better hospitality services to their 

customers. Hospitality is perhaps the most important factor in tourism which plays a key role in 

encouraging  customer  to  spend  more  time  and  money  on  a  particular  tourist  destination. 

Different categories of tourism like medical, eco, heritage etc. offer opportunities across various 

sub-segments such as timeshare resorts, convention centers, motels, heritage hotels and others 

which ultimately impact the cause of MII. 

 

No doubt air travel is one of the most important transportation modes. But In short distances 

automobile transportation comes forward in regard to other modes of transportation. Transportation 

is an inevitable part of tourism and automobile transport makes it easy to explore new local 

destinations of tourist spots. In order to develop the automobile transportation it is vital to develop 

the infrastructure. Infrastructure means to maintain and develop the existing roads and highways, 

which is also a part of Make in India initiative. Further it includes establishment of motels and 

restaurants on the way for tourists to take advantage of the opportunity to rest during the travel. 

 

Organizations cannot work in isolation as they are dependent on each other for their effective 

functioning. Travel agent representatives regularly check up on their clients at their hotel to 

ensure that they are having a pleasant time. They also discuss any problems that they have been 

experiencing throughout the duration of their stay and get them sorted accordingly. Hence the 

role of travel agencies and agents also becomes crucial in tourism.
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Initiatives to Boost Tourism: 
 

Government of India has taken various initiatives to boost tourism which includes grant of export 

house status to the tourism sector and incentives for promoting private investment in the form of 

Income Tax exemptions, interest subsidy and reduced import duty. The hotel and tourism-related 

industry  has  been  declared  a  high  priority  industry  for  foreign  investment  which  entails 

automatic approval of direct investment up to 51 per cent of foreign equity and allowing 100 per 

cent non-resident Indian investment and simplifying rules regarding the grant of approval to 

travel agents, tour operators and tourist transport operators. 

 

The first-ever Indian Tourism Day was celebrated on January 25, 1998. The Year 1999 was 

celebrated as Explore India Millennium Year by presenting a spectacular tableau on the cultural 

heritage of India at the Republic Day Parade and organising India Tourism Expo in New Delhi 

and   Khajuraho.   Moreover,   the   campaign ‘Visit   India   Year   2009’ was   launched   at   the 

International Tourism Exchange in Berlin, aimed to project India as an attractive destination for 

holidaymakers. The government joined hands with leading airlines, hoteliers, holiday resorts and 

tour  operators  and  offered  them  a wide range  of  incentives  and  bonuses  during the period 

between April and December, 2009. 

 

The Union Ministry has announced a hike of 33% in the budget allocation for tourism industry 

for the fiscal year 2015-16. For the year 2014-15 the budget allocated for the same was 1182.99 

crores and it has been raised upto 1573.07 crores this year. Further for the development for the 

industry and to attract more international tourists Government has also proposed to provide Visa 

on Arrival to citizens of 150 countries rather than previously sanctioned 43 countries. This 

hassle-free process has given a fillip to Indian tourism whose share in world tourism is a paltry 

0.6 per cent of international tourist arrivals compared to 7.8 per cent in France and 6.4 per cent in 

the US. 

 

Scope of unexplored spots in Indian tourism as a success key of MII: 
 

 

India is so rich in terms of demography, culture and heritage. There are destinations with huge 

tourism potential which are yet to be tapped for their true potential. As discussed earlier these 

destinations are equally capable to attract as many tourists which are being attracted by the
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famous tourist places like Land Of God, Himachal Pradesh, Taj Mahal, Agra, India Gate, Qutab 
 

Meenar, Red Fort, Delhi, Pink City, Jaipur,  and God’s own Country, Kerala. 
 

 

If initiative is taken to develop these unexplored areas then it may result in various benefits like: 
 

 

    Contribution to economy through state tourism. 
 

    Increase in employment. 
 

    Increase in the sources of Foreign Currency earnings. 
 

    Help in preservation of national heritage and environment. 
 

 Help in developing infrastructures and ultimately increase in standard of living of local 

people. 

     Peace and stability 
 

 

Future  Prospects: According  to  the  latest  Tourism  Satellite  Accounting  (TSA)  research, 

released by the World Travel and Tourism Council (WTTC) and its strategic partner Oxford 

Economics in March 2009: 

 
  The demand for travel and tourism in India is expected to grow by 8.2 per cent between 2010 

and 2019 and will place India at the third position in the world. 

  India's travel and tourism sector is expected to be the second largest employer in the world, 

employing 40,037,000 by 2019. 

  Capital investment in India's travel and tourism sector is expected to grow at 8.8 per cent 

between 2010 and 2019. 

  The report forecasts India to get capital investment worth US$ 94.5 billion in the travel and 

tourism sector in 2019. 

     India is projected to become the fifth fastest growing business travel destination from 

2010- 
 

2019 with an estimated real growth rate of 7.6 per cent. 
 
 

Suggestions 
 
 

For the continuous and sustainable development of tourism industry through both explored and 

unexplored areas the Government needs to focus on certain aspects which include:
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    Introduction of professional courses on tourism and hospitality. 
 

    Encouragement  of  well  educated  and  well  versed  guides  with  multiple  linguistic 
 

(Domestic as well as foreign) skills. 
 

    Spread awareness among local people for the maintenance of their heritage. 
 

    Better connectivity to all the new tourist destinations. 
 

    Vigorous promotion of offbeat tourist destinations. 
 

 
 
 
 
 
 
 

Conclusion 
 

 

The  Indian  tourism  industry has  proved  to  be one  of the  most  promising  industries  in  the 

development of country through all spheres whether it is employment or generation of revenue at 

national and international level. Till date the known and explored tourist destinations have been 

accountable for the benefits gained from the tourism industry but there are a lot many places which 

are yet to be explored. These uncultivated areas may prove even better than the refined places. 

Through the initiatives of Make in India there seem many prospects which can result in extensive 

development of these untilled tourist destinations and ultimately never ending growth of tourism 

in India. The efforts put forth in positive direction for the development of industry will actually 

result in making India as Incredible India in true sense. 
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